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AGENDA 
 Monday November 16th 

8:30 am 

Opening Address:    

Big Data Innovation 
Improve decision making capabilities by effectively analyzing big data 

9:45 am 

Keynote:  

Advanced Big Data Platform 
Develop an enterprise data platform that enables informed decision making and innovative product 
development 

11:00 am 

Keynote: 

Programmatic Strategic Framework 
Utilize a strategic framework to optimize programmatic ad buying and campaign management 

12:00 pm Lunch and networking break 

1:00 pm 
Customer Data, Insights and User Behavior 
Gain key insight into customers and buying patterns to increase conversion through analytics 

2:15 pm 
Measurement, KPIs and Attribution Modeling 
Measure the results of campaigns through programmatic KPIs and attribution modeling 

3:30 pm 
Applying Intelligence for Segmentation & Targeting 
Develop a data-driven approach to segmentation to optimize programmatic campaign 

4:30 pm Networking Reception 

 

 Tuesday November 17th 
 

8:30am 

Opening Address:    

Beyond Big Data 
Framework to enable analytics teams to drive business impact through Big Data 

9:45am 

Evolution of Data Science 
Maximize data science and big data to support 
marketing, customer experience, user experience 
and new product development 

Fraud Analysis & Vulnerability in 
Programmatic Advertising 
Develop analysis and protective measures against ad 
fraud 

11:00am 
Ad Product Catalog Management 
The impact of Programmatic on traditional sales models and ad product catalogs 

12:00pm Lunch and networking break 

1:00 pm  

Keynote:   

Programmatic Collaboration 
Brand, Agency and Publisher collaboration to make ad content more visible, interactive and provocative 

2:15 pm 

Closing Address: 

The Art & Science of Programmatic Marketing 
Where creativity, analytics and good segmentation converge for programmatic success 

3:15 pm Adjourn 
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Programmatic Advertising has redefined how brands engage 
with their current and prospective customers.  The ability to 
interface with prospects in real time has opened the door to 
new and creative ways to target, capture and convert, 
leading to a significant increase in digital marketing ROI. 
 
This new digital marketing landscape is not a trend or 
buzzword, rather the next generation of advertising as a 
whole.  Programmatic is permeating outside of our digital 
channels and into TV, radio and more.  Innovation in the 
space is rapid and the deployment of new technologies is 
helping brands, agencies and publishers capture the value 
that programmatic has to offer. 
 
Programmatic 2015 is a two-day, practitioner-led event 
designed to bring thought leadership to the space, discuss 
best practices and deliver insight into innovations in the 
space.  The theme of the event is to focus on the business 
value of programmatic advertising and media buying.  
Discussion points will range from Big Data analytics, 
customer insights, segmentation and targeting, digital 
advertising fraud, technology, marketplaces and digital 
strategy. 
 
This event is vendor agnostic.  Though different technologies 
and technologists will have a place at the event to discuss 
the new digital advertising landscape and deliver case 
studies, there will be no sales pitches or vendor demos.  The 
purpose of this event is to learn real-world, relevant uses of 
programmatic advertising. 
 

Programmatic 2015 brings together 
brands, publishers, data providers and 
agencies for two days of learning about 

next-generation advertising and 
networking with peers 

 

Who Will Attend 
 

Digital Marketers 
Programmatic Marketers 

Advertising Buyers 
Marketing Analytics Managers 

Agencies 
Customer Research & Insights 

AdTech 
Product Managers 

Media Partnership Managers 
CMOs 

Digital Ad Publishers 
 
 

Key Learnings & Take-Aways 
 

 Bid Data and advertising analytics 

 Viewability and its influence on Programmatic 
Advertising 

 

 Multi-channel digital display advertising 

 Media partnerships: Brand/Agency/Publisher 

 Programmatic strategy and digital marketing 
framework 

 

 Attribution modeling 

 Analytics-driven segmentation and targeting 

 Digital advertising fraud, security and vulnerability 

 Creatives role in programmatic advertising 

 Innovation and technology to support digital 
advertising 

 

 The future of programmatic advertising it’s 
influence on non-digital media 

 

 Programmatic advertising adoption and 
simplification 

 

Contact Jason Evans for detailed presenter info and additional 
discounted rates: 

jevans@ag-summit.com 
www.GANEvents.com I  510-984-2949 
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Day One, Monday, November 16th    

Keynotes 
Innovative discussions around the current and future state of Programmatic Advertising 
 

8:30am 

Big Data Innovation 
Improve decision making capabilities by effectively analyzing big data 
 

 Transition from data reporting to advanced analytics 

 Understanding patterns in large data sets to spot trends 

 Optimize analytics results by including the breadth of organizational data 

inputs in the analytics process 

 Develop a Big Data organizational framework which includes governance and 

strategic considerations 

 

9:45am 

Advanced Data Platform 
Develop a data driven enterprise that delivers sustainable value and real 

business impact 
 

 Create a framework that allows you to get the most out of your data 

 Optimize cloud and open source software to drive your data platform 

 Manage an ecosystem of tools that enable automation and data efficiency 

 Implement evolving techniques for effective data driven strategic planning 

and execution 

 

11:00am 

Programmatic Strategic Framework 
Utilize a strategic framework to optimize programmatic ad buying and 

campaign management 
 

 Defining objectives, who will be effected, and how they link to existing 

strategies & initiatives 

 Implementing initiatives across all stakeholders and establishing KPIs measures 

and metrics 

 Building the plan collaboratively with stakeholders to increase buy-in and 

adoption rate 

 Involving and communicating with senior executives to ensure transparency 

and support throughout the organization 

 

Contact Jason Evans for detailed presenter info and additional 
discounted rates: 

jevans@ag-summit.com 
www.GANEvents.com I  510-984-2949 
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Contact Jason Evans for detailed presenter info and additional 
discounted rates: 

jevans@ag-summit.com 
www.GANEvents.com I  510-984-2949 

 
 

Day 1Monday, November 16th  

 
1:00pm 

Customer Data, Insights and User Behavior 
Gain key insight into customers and buying patterns to increase 

conversion through analytics 
 

 Using data to develop effective customer retention programs 

 Acquire new customers based on existing customer analytics 

 Applying customer data to predict future behavior and sales 

 Measuring the lifetime value of customers for better forecasting 

 Create good impact assessments based on customer reactions 
 

2:15pm 

Measurement, KPIs and Attribution Modeling 
Measure the results of campaigns through programmatic KPIs and 

attribution modeling 
 

 Analyze campaign results through insights and analytics associated with 

programmatic buying 

 Develop a KPI framework that aligns with marketing goals 

 Scientific attribution modeling methodologies to assign metrics and scores to 

individual campaigns 

 Use advanced attribution techniques to prioritize media usage through 

programmatic buying based on KPIs 
 

3:30pm 

Applying Intelligence for Segmentation & Targeting 
Develop a data-driven approach to segmentation to optimize 

programmatic campaign 
 

 Align analytics-based segmentation with programmatic-driven targeting to 

engage real prospects in real time 

 Real-time targeting methodology to reach the right audience with the right 

message at the right time 

 Enhanced viewability based on keener insights into prospect and viewer 

 

mailto:jevans@ag-summit.com
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Day Two, Tuesday, November 17th      

Keynotes & Case Studies 
Innovative discussions around the current and future state of Programmatic Advertising 
 

8:30am  

Beyond Big Data 
Framework to enable analytics teams to drive business impact through Big Data 
 

 Transition from data reporting to advanced analytics 

 Understanding patterns in large data sets to spot trends 

 Optimize analytics results by including the breadth of organizational data inputs in the 

analytics process 

 Develop a Big Data organizational framework which includes governance and strategic 

considerations 
 

 
 

 
9:45am 

Evolution of Data Science 
Maximize data science and big data to 

support marketing, customer 

experience, user experience and new 

product development 
 

 Utilize data scientists in the most effective 

and efficient manner for driving growth 

 Develop an effective management 

system that maximizes the value of data 

scientists 

 Create a framework that aligns data 

scientists with organizational needs and 

opportunities 

 Organize data scientist to ensure 

efficiency with current and future product 

development 
 

9:45am 

Fraud Analysis & Vulnerability 

in Programmatic Advertising 
Develop analysis and protective 

measures against ad fraud 
 

 Understand the risks of digital display 

fraud and how to mitigate the 

associated risks 

 Learn innovative methods that 

organizations are using to better 

determine programmatic buying to 

avoid fraud 

 Gain better knowledge about the risk of 

each impression purchased and use 

scoring methodology to mitigate risks 

 Develop systems to analyze fraudulent 

impressions to gain better insight into 

who fraud bots are and how they are 

working 

 
 

 

 

 

Contact Jason Evans for detailed presenter info and additional 
discounted rates: 

jevans@ag-summit.com 
www.GANEvents.com I  510-984-2949 
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Day 2Tuesday, November 17th  
 

  
11:00am 

Ad Product Catalog Management 
The impact of Programmatic on traditional sales models and ad product 

catalogs 
 

 How some leading edge companies are tackling the challenge  

 Expanding your Salesforce platform to manage product catalogs and your 

delivery processes beyond 'Closed Won'  

 Conceptual idea for using Salesforce Communities to manage "Direct 

Programmatic" customer access and service 

 

1:00pm 

Programmatic Collaboration 
Brand, Agency and Publisher collaboration to make ad content more 

visible, interactive and provocative 
 

 Develop, curate and optimize programmatic relationships between brands, 

publishers and data providers 

 Create internal continuity among stakeholders in programmatic campaigns 

 Utilize a governance and task management system to ensure proper 

stewardship 

 Learn the value of direct relationships and developing collaborative 

roadmaps for mutual success 

 

2:15pm 

Next Generation Programmatic Marketing 
Video, new media and Programmatic’s future beyond digital display 

advertising 
 

 A deep look into innovation and the future state of advertising beyond current 

programmatic buying 

 How programmatic video buying is opening new doors for brands and 

agencies 

 What additional media channels will programmatic advertising permeate and 

who will be the next generation of players in the space 

 Fraud and security moving forward in programmatic advertising 

 

Contact Jason Evans for detailed presenter info and additional 
discounted rates: 

jevans@ag-summit.com 
www.GANEvents.com I  510-984-2949 
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NETWORKING 
Accuray    Actelion Pharmaceuticals    Adobe Systems    Affymetrix    AGCO    Alere      Allstate  

American Superconductor    Amway  Amica Mutual    AppliedMicro Circuits    Appro    Array 

BioPharma    Audi    Atmel    AutoTrader.com    Bank of the West    BASF    Beekley    Blessing   

Health    Bose Corporation    Briggs International    Cadence  Carlson    Cedar Sinai    Celanese 

Corporation    Centura Health    Cepheid    Charles Schwab    Chik-Fil-A    Chipotle    Chiquita 

Cisco    Citrix    CNN    Comcast    ConAgra    Copa Airlines    Cox    Dean Foods    Diebold 

Dolby    Dominoes    Electonic Arts    eBay    EJ Gallo    Emerson    England Logistics    Eon US   

Ericsson    ESPN    Exelon Corporation    Expedia    F5    Facebook    FedEx    Ferring Pharma  Fifth 

Third Bank    FL Smidth    Flour    Foot Locker    FW Murphy    Gap Inc.    Genentech    Gilead  

Grant Thornton LLP    JCI    JDS Uniphase    JP Morgan    Juniper    Genworth    Hamilton Beach 

Brands, Inc.    Hardies    Harvard Clinical Research Institute    InterContinental Hotels Group  IMClone  

Infinity Pharmaceuticals    Ingram Micro    Intuit    Jabil Circuit    JCI    JDS Uniphase    Johnson 

Matthey    JP Morgan    Juniper    Keurig    Kaiser Permanente    KLA-Tencore    Lam Research   

Lancer Corp    Land O’ Lakes    Levi's    Lexis Nexis    Liberty Mutual Group    Life Technologies   

McDean     Maxwell Technologies    Maxygen, Inc.    Macys.com    Mercedes-Benz USA    MGM 

Resorts    Micron Technology    Microsoft Corporation    Mutual of Omaha    Nestle    NetApp 

Nike    Nissan    Omnicell, Inc.    Papa Murphy’s Intl.    PayPal     Popeyes® Louisiana Kitchen 

Procter & Gamble    RCI    Rent-A-Center    Research In Motion    Roche    SanDisk    Sara Lee 

Scottrade    Sephora    Stryker    Symantec    Tibco    URS    USAA    Visa Inc    Vonage 

WellPoint, Inc.    Wells Fargo    Turner Sports    Sony Playstation    Sigma-Aldrich    Qwest  

HighMark Inc    InComm    Netsuite    Parker Hannifin    SunTrust Bank    UTi    Blue Cross    

GenProbe    Lockheed Martin    Ventura Foods    Syncapse    Assurant Solutions    Abbott 

Laboratories    Certiport    Camden    JDSU    Robert Half International    Pamlab    Harley 

Davidson    Safeway    Onvia    Bally Tech    Planview    Manheim    McDonald’s    Trulia 

Yammer    Sonos    Autodesk    National Life Group    GE    Hewlett Packard    Polycom    Phillips 

Turner    NFL    LinkedIn    Square    Google    Samsung    Motorola    Apple    Intel    Fiserve 

 

Who do you want to meet? 

Not only do attendees come to 

learn innovative skills and best 

practices in product management, 

marketing and innovation, they also 

come to meet with peers from 

different industries across the 

nation.  Keeping this in mind, 

attendees are given a chance to 

network with colleagues from an 

array of backgrounds and 

disciplines.  This event is a 

fantastic opportunity to forge 

lasting business relationships 
 

This event’s intimate setting and 

vendor-neutral environment 

allows for low-pressure 

networking and includes a 

number of valuable networking 

opportunities over the course of 

two days, including a cocktail 

reception, multiple networking 

breaks, breakfasts, lunches and a 

networking reception.   



 
 
 
 
 
 
 
 
 
 
 
  
 
  
  
 
 
 
  
 
  

Located near San Francisco International Airport, our venue 
provides excellent access to Bay Area transportation as well as all 
the city has to offer.  Gateway Management has on-the-ground 
knowledge of the area’s best restaurants, hotels and shows to 
maximize your experience outside the Summit. 
 

Our venue’s excellent location offers easy access to the entire San 
Francisco Bay Area.  We have scouted locations throughout the 
region and find that the Westin San Francisco Airport offers 
excellent accommodations, a unrivaled meeting environment and 
tremendous value. 
 

This event is best accessed by-way-of San Francisco International 
Airport.  A hotel shuttle leaves every 20 minutes from SFO, directly 
to the event location.   Oakland International Airport offers 
another convenient traveling option for our non-local guests and 
can be accessed by BART trains or taxi cabs. 
 

 

 

 

The Westin San Francisco Airport 
1 Old Bayshore Highway 

Millbrae, CA 94030 
 
 
 

 

 

 
 
 
Reservations:   1-650-692-3500 
 
Mention the Gateway Management / Altamont Group room block to the 
customer service agent to receive this exclusive reduced rate. 
 
 
 

Online Reservations:   
https://www.starwoodmeeting.com/Book/GatewayNov2015 

 Room Rate 
 

$219/night 

  
 

Earn CPEs 
 

CPE Credits:  13 
 
 

Gateway Management is registered with the 
National Association of State Boards of 
Accountancy (NASBA) as a sponsor of 
continuing professional education on the 
National Registry of CPE Sponsors. State boards 
of accountancy have final authority on the 
acceptance of individual courses for CPE credit.  
Complaints regarding registered sponsors may 
be addressed to the National Registry of CPE 
Sponsors, 150 Fourth Avenue North, Suite 700, 
Nashville, TN, 37219-2417. Web site: 
www.nasba.org. 
 

Program Level:    Basic  
Delivery Method:    Group-Live 
Prerequisites:    None 
Advanced Preparation:  None 



 
 
 
 
 
 
 
 
 
 
 
  Attendee Information 

Attendee Name  

Title      Organization 
          
Email      Phone Number 

Additional Attendee  Name     
          
Title      Email 

Additional Attendee  Name   

          
Title      Email 

   
Payment Information 
 

  Check/Purchase Order     Credit Card 

 
          
Name on Card 

Card Number 
          
Expiration Date     CV2 (card verification number) 
          
Billing Address      
          
City/State/Zip 
 
Pay By Check: 
Checks should be made payable to Gateway Management.  The mailing address for checks and tax 
forms is: 

Gateway Management 
2625 Alcatraz Avenue, #341, Berkeley, CA 94705 

 
Cancellation/Rescheduling Policy: 
All cancellations made four weeks or longer from the summit’s start date will be provided a full refund or cred it 
toward current or future Gateway Management programs.  Any cancellations made within four weeks of the 
programs start date will be provided with credit toward current or future Altamont Group programs.   

 
 

REGISTRATION 
REGISTRATION FEES 

 

O Early Registration   $1599 
 Includes Monday & Tuesday event plus networking 
 reception 
 

O Additional Attendee   $1299 
 Includes Monday & Tuesday event plus networking 
 reception 
 

O Standard Registration   $1799 
 Includes Monday & Tuesday event plus networking 
 reception 
 

O Three Attendee Rate   $3999 
 Includes Monday & Tuesday event plus networking 
 reception 
 

O Four Attendee Rate   $4999 
 Includes Monday & Tuesday event plus networking 
 reception 

 
For additional information and group 
discounts, please contact: 
 

Jason Evans 
jevans@ag-summit.com 

510-984-2949 
 

Fax: 
510-380-7377 

 
www.GANEvents.com 


